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Duplicate-content diagnostic worksheet

A two-page evidence sheet for product, variant, collection, filter, and campaign URLS.

Purpose

Compare a small set of URLs before deciding whether anything needs to change. A duplicate or alternate URL can be normal;
the evidence matters when an important page is missing, signals conflict, or Google selects a different representative URL.

Choose a representative sample

] Primary product URL ] variant or option URL ] Category / collection ] Filtered or sorted URL ] Campaign / tracking URL

Record what each URL actually returns

Observed URL or path Page type Indexable? User-declared canonical
1

Evidence collected [] status code [ ] Robots meta [] canonical in HTML [ ] sitemap membership
] Internal links [] Rendered body [] search Console

Sample a few representative URLs. This worksheet is not a complete crawl or a diagnosis of traffic loss. storeauditlab.com/guides/ecommerce-duplicate-content.html


https://storeauditlab.com/guides/ecommerce-duplicate-content.html
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Compare the signals, then make one decision

Do not treat a canonical tag as a substitute for a clear URL, useful content, and consistent internal links.
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Compare Search Console and site signals

Interpret what you found

NORMAL OR EXPECTED INVESTIGATE
Google groups an alternate with the intended Google selects a different URL, a preferred
canonical, internal links and the sitemap page is absent, the canonical conflicts with
use the preferred URL, and no important page redirects or internal links, or several
is missing. templates compete.
Decision codes [ ] KEEP - distinct and useful [ ] CONSOLIDATE - align signals
[ | DIFFERENTIATE - page needs a purpose [ ] INVESTIGATE - evidence incomplete

Notes and next checks

Sample a few representative URLs. This worksheet is not a complete crawl or a diagnosis of traffic loss.

Observed URL or path Google-selected canonical Internal links point to
sitemap?
1

DO NOT ASSUME

Duplication proves a penalty, caused a
traffic drop, or requires rewriting every
description. A small sample identifies
evidence, not causation.

[] REDIRECT - obsolete URL
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