STOREAUDITLAB EVIDENCE-BACKED ECOMMERCE SEO AUDIT

PRIORITIZED DIAGNOSTIC

Redacted Ecommerce

Store
SEO Audit

A focused, evidence-backed diagnosis that turns public-page observations
into a clear order of operations.

Domain redacted.example

Report date lllustrative sample

Primary market United States

Method Representative public-page review

Limits lllustrative only; no private analytics or account access
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STOREAUDITLAB REDACTED.EXAMPLE

01/ EXECUTIVE SUMMARY

What matters first

The representative pages show a usable catalog structure, but several collection and
product templates compete for similar search intent. The first job is to clarify which page
should win for each intent, then validate indexation rules before creating more content.

Public URLs reviewed Priority actions Fix first Private access

10 5 2 None

Highest-leverage move: Separate overlapping collection intent and confirm the preferred landing page
for each search theme.

STRONG FOUNDATIONS MATERIAL GAPS

® C(lear product-category structure on the sampled ® Two collections use substantially similar titles and
pages. headings.

® Product structured data is present on * A parameterized path appears publicly accessible
representative products. and needs validation.

* Useful editorial content already exists for internal ® Relevant guides do not consistently link to
linking. commercial destinations.
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02 / REPRESENTATIVE URLS

Ten-page sample

This illustrative sample shows five of the ten representative URLs. A real report records all sampled URLs in the
evidence packet.

/collections/example-a Primary collection Intent overlaps with Collection B

/collections/example-b Secondary collection Title and heading are not distinct NOW
/products/example-one Product template Generic title pattern NEXT
/guides/example-guide Buying guide No contextual link to collection NEXT
/collections/example-a?filter=x Filtered path Indexability needs confirmation LATER

The complete working evidence packet records every sampled URL. This page summarizes the most decision-relevant examples.
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03 / TECHNICAL DISCOVERY

Discovery and indexation

CRAWL ENTRY POINTS
® Public robots rules do not replace page-level
indexation checks.

® Representative commercial URLs appear in the
illustrative sitemap review.

® Sampled canonical pages return successful
responses.

CANONICAL CONTROL

Variant, filter, and query-string paths should resolve or
canonicalize to one preferred form only after
confirming their standalone value.

REDACTED.EXAMPLE

INDEXABILITY
® One parameterized path appears indexable in the
illustrative spot-check.

® (Collection canonicals need template-level
confirmation.

* No full-site crawl is represented by this sample.

SCOPE CAVEAT

Public-page spot-checks cannot confirm private
Search Console coverage or rendering behavior
behind a login.

Technical priority: Validate the representative filter and variant paths before applying a template-wide

rule.

robots.txt Publicly available
XML sitemap Representative URLs present
Canonicals Mixed paths observed

Error handling Sample only

Technical discovery

Confirm intended crawl rules
Check preferred URLs only
Test variants and filters

Verify representative 404 handling
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04 / PAGE TEMPLATES

On-page, schema, and internal links

Titles and Two sampled collections use similar Searchers and engines receive
descriptions title structures. weak differentiation signals.
Headings and Representative product copy leads

copy with generic wording. to identify quickly.

Structured data Product markup is present; Markup should agree with the

breadcrumb output varies.

visible page and preferred path.

Internal links A relevant guide does not link to its The next useful shopper path is
matching collection in body copy. less obvious.
KEEP FIX

The clear catalog hierarchy and
useful editorial foundation.

Page templates and internal links

Overlapping collection intent,
metadata patterns, and
breadcrumb consistency.

REDACTED.EXAMPLE

Assign one clear intent and
qualifier to each collection.

Important differences are difficult ~ Lead with useful product-type and

attribute information.

Compare rendered fields with
visible price, availability, and
hierarchy.

Add a descriptive contextual link
where it helps the reader.

MEASURE

Template coverage and
behavior after changes are
implemented.
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05 / SEARCH DEMAND

Keyword-to-page opportunities

[llustrative search themes are mapped to the most useful existing destination before a new page is proposed.

Query or cluster Current page/state Recommended destination

[product type] by [attribute] Validate Collection A Refine Collection A

how to choose [product type] Validate Guide A Expand Guide A if useful
[product type] care Validate No page observed Consider support guide
[product type] comparison Validate Partial guide Consolidate or expand
[attribute] [product type] Validate Collection B Differentiate Collection B

Geography and date: Any real demand values must be dated, sourced, and matched to the agreed
market.

Search-demand metrics are directional third-party estimates, not the client's private analytics or guaranteed traffic.
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06 / AUTHORITY

Backlink and trust profile

Domain rating Referring domains Followed links Evidence date

Redacted Redacted Redacted lHlustrative

A real engagement records dated third-party authority evidence. This public sample preserves the decision
structure without implying private or measured results.

CREDIBLE SIGNALS RISKS OR GAPS

* Brand and category pages provide natural citation ~ ® No client backlink data is represented in this
destinations. sample.

e Useful guides can support editorial references. ® Link quality requires manual source review.

® Commercial and informational page roles can be e Authority work should follow on-site intent
separated. cleanup.

Authority recommendation: Fix the highest-priority on-site ambiguity before investing in new authority
work.
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07 / ACTION PLAN

Fix now, next, and later

Resolve overlapping collection intent Public template comparison Store owner and developer
NOW Validate indexation and canonical rules Public URL spot-check Developer
NEXT Differentiate metadata patterns Rendered title comparison Content owner
NEXT Add useful contextual internal links Guide and collection review Content owner
LATER Evaluate one evidence-backed content gap Current demand and SERP fit SEO and content owner

Sequencing rule: Confirm the preferred page and technical behavior first; edit templates second; create
new content only after duplication risk is reduced.

Priorities describe the order supported by the observed sample. They do not promise rankings, traffic, sales, or
revenue.
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08 / HANDOFF

Limitations, sources, and next steps

WHAT THIS AUDIT COVERS IMPLEMENTATION HANDOFF

* Up to ten representative public URLs. Each action identifies the observed evidence, the next

e Technical, template, internal-link, and opportunity ~ Verification step, and the likely implementation owner.
observations.

ESTION
® A prioritized PDF with evidence and verification QUESTIONS
steps. A buyer confirms the store, platform, target market,
priority categories, and primary concern before work
WHAT IT DOES NOT COVER begins.

* |mplementation or full-site remediation.
® Private analytics, Search Console, or store access.

® Ranking, traffic, sales, or revenue guarantees.

EVIDENCE SOURCES

® Publicly rendered representative pages.

® Public robots and sitemap files when available.

® Rendered metadata and structured-data spot-checks.

® Dated third-party search evidence only when included.

Final note: Redacted illustrative sample. The featured store is not represented as a client, and no
measured outcome is claimed.
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